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Best practice in StudentSurvey.ie fieldwork

This document sets out ideas for good practice in institutions in successful StudentSurvey.ie fieldwork, with the aim of maximising response rates, and in turn statistical validity of survey results.  

Readers should note that experience across institutions can vary significantly; and staff and student representatives should engage in a wide range of approaches to maximise the potential benefit of any one initiative.

Introduction
Taught StudentSurvey.ie takes place in even years, and from 2028, all taught students (undergraduate and postgraduate) studying for a major award are included in the survey population.  PGR StudentSurvey.ie takes place in odd years, and includes Masters Research and Doctoral Students.

From extensive discussions with StudentSurvey.ie experts in higher education institutions and students’ unions, the three key factors in obtaining high response rates are:
· Strong structured engagement between institutional staff and local students’ unions;
· Co-ordinated planning for the survey long in advance of the opening of fieldwork with the best possible choice of fieldwork window;
· An emphasis placed on the significance of participation in Ireland’s national student engagement survey, with a “you said, we did” communications of results of the survey and consequent improvements to the student experience.  This needs to be aimed both at students participating, and academic staff who can support the survey with in-class time devoted to filling out the survey.

This document sets out suggestions for:
· Preparations in advance of fieldwork
· Engagement between staff and students
· Selection of fieldwork window
· Promotional materials
· Engaging students with the survey – different approaches
· Top tips

In advance of survey fieldwork
Survey fieldwork takes place over a three-week period during February and March of each year. That said, awareness of StudentSurvey.ie should be promoted at various touch points during the academic year before fieldwork.  There are opportunities to do this, which include:
· At registration/orientation: 
· Suggestion: offer HEIs flyers to distribute at orientation or other events. Start engagement with PGRs from Week 1 of the academic year
· When national results are announced or when detailed institutional results become available
· Open days
· Careers events
· Other large scale conferences or on campus events
· For PGR, Use Canvas modules or equivalent as an early communication channel
· For PGR, be mindful of PhD-specific schedules when planning activity timing

Engagement between institutional staff and students
Engagement between institutional staff and students should begin as early as possible in the academic year and take a structured approach.
· A structured approach to engagement with Students Unions by institutional staff should be put in place, particularly as new SU officers are elected.  This should include a “you said, we did” demonstration of the value and significance of StudentSurvey.ie results.
· A focus on closing the feedback loop should be kept local and also segmented to include different groups of students (such as part-time or mature students). 
· Suggestion: Supply editable infographics for this purpose.
· Orientation is a good time to recruit student ambassadors or representatives for the survey.  The National Student Engagement Project (NStEP) offers a free online course in StudentSurvey.ie.  Consideration could be given to a StudentSurvey.ie ambassador award for students who take part.
· Engagement should also take place between institutional staff with responsibility for the survey, and academic staff.
· For PGR, Engage Vice Deans of Graduate Studies as key communication channels
· For PGR, recognise that they are harder to reach than UGs, requiring more targeted approaches
· Identify where PGRs spend time on campus to improve engagement.

Selection of fieldwork window 
Institutions may select a three-week fieldwork window during the period February – March.  It is generally accepted that there is no perfect time to select, and this requires balancing a range of institutional priorities.  HEIs and their students’ unions should collaborate on the best window to pick for fieldwork.  This window should be mindful of competing priorities on campus including:
· Reading weeks and RAG weeks;
· Off-site large scale work experience;
· Students’ unions elections;
· Other concurrent large scale on-campus events;
· Other surveys or initiatives happening at the same time
· For PGR, consider day-of-week targeting, particularly for PhD students whose schedules differ from UGs
Institutions might consider developing a survey policy which could timetable surveys over the course of the academic year.

Internal institutional schedules should ensure that once the StudentSurvey.ie fieldwork window has been selected, that no other competing or distracting events could undermine the choice of fieldwork window.
· The choice of fieldwork window needs to be marked both at institutional staff level (academic and support) and students’ union level.
· If internal digital screens need to be booked, make sure that those bookings are in place in advance of fieldwork.

Physical promotional materials
The current branding for StudentSurvey.ie will remain in place for a number of years. 
· The StudentSurvey.ie Team is working to ensure higher level of provision of pull-up stands over the coming years so that all campuses can receive the necessary number of stands. These should be displayed in high-traffic or high-visibility areas where students are congregating (e.g. SU election places).
· The Team will provide HEIs with posters to increase on campus visibility of the survey.  These should be displayed in high-traffic or high-visibility areas.
· The Team also provides physical merchandise, which is selected by the StudentSurvey.ie Communications Group.  Institutional may also supplement the available merchandise with other institutional materials to support the survey.  Some institutions suggest that staggering the provision of merchandise to later in the window could act as a means of boosting participation as the survey rollout continues.
· The Team provides prizes from a random draw to students in the form of vouchers.  This potential to win a prize should also be communicated as a means of encouraging participation. Institutions can also supplement such prizes, with students confirming participation included in a draw locally.
· Tailor supplementary prizes to PGRs using more “mature” or relevant rewards

Digital promotional materials
Branded assets are available but institutions may prefer to create their own resources.  
· There should be regard to the reach and format of different social media platforms. 
· Student ambassadors or campus champions could be requested to make videos (particularly for platforms such as TikTok) using recognisable on campus locations.
· Digital screens on campus can be used to promote the survey and the Team can provide materials in the sizes required.
· Circulate photographs of winners and prizes to increase engagement and visibility.
A social media campaign will also be rolled out centrally by the StudentSurvey.ie Team.  Institutions and students’ unions are requested to accept collaboration requests on social media channels.

During fieldwork – how to engage students with the survey
A variety of methods should be used to ensure engagement with the survey.

Email communication
There will be centrally issued emails (via the survey contractor) to students over the course of the fieldwork window.  Suggestion: The survey contractor will provide HEIs with the days and times of these reminders so that on campus / in class activities can be coordinated with these emails.
Institutions can also send reminder emails e.g. from the President or Registrar encouraging students to take part in the survey.  Course lecturers could also be requested to communicate the importance of the survey via email to their students.

Social media communication
Students’ unions in particular have the ability to reach students via social media.  Institutional staff and students’ unions should jointly consider the social media channels that will have the largest reach with their student body.
Personalised videos work well, with shots of students or the campus.  Students’ unions could act as champions for the survey on social media.

Engaging students in person / on campus
Most institutions consider that in person contact with students is vital in ensuring good response rates.  Asking lecturers to give up a portion of their class (particularly if they host larger classes) can be a successful method in ensuring that students fill out the survey.
Some tips for encouraging students to participate in the survey include:
· Consider a survey day or survey hour to boost awareness and participation
· Leaderboards of response rates by faculty could also act as an incentive to academic staff to boost participation.  A prize could be given to the faculty with the highest weekly response rate.
· Piggyback on existing SU events (e.g. coffee mornings, meetups)
· Collaborate with other departments/offices and events.

In terms of in-class engagement
· QR codes can be displayed on screen at the start of class
· Send emails to tutors to ask for the class to be given 10 minutes to fill out the survey. This works best in large classes as it maximises the reach of the survey.  Establish good relationship with tutors to build the relationship on the survey.  Include findings from the most recent survey that they can use to encourage participation.  Institutions could identify a “survey day” or “survey hour” in 

Pull-up stands can also be placed common areas of the campus:
· QR codes can be printed and placed on canteen/cafeteria tables.
· Inexpensive incentives such as cakes, lollipops etc can be used to draw students to the survey at a stand.
· Consider a spin the wheel prize at areas where pull-up stands are placed.

Institutions could also offer a donation per student to their Student Assistance Fund for participation.

Top tips for Promoting StudentSurvey.ie[footnoteRef:1] [1:  List Generated by AI after summarizing https://studentsurvey.ie/good-ideas-promotion] 

1. Do lecture shout-outs and enable in-lecture completion.
2. Set up pop-up survey stands with devices for on-the-spot participation.
3. Offer small but appealing incentives (coffee vouchers, donation per completion, prize draws).
4. Collaborate closely with the Students’ Union and student ambassadors.
5. Run a strong, consistent social media campaign with daily updates.
6. Use 'You Said, We Did' impact messaging to show results.
7. Target students in high-traffic locations and campus events.
8. Provide weekly departmental response-rate updates to spark friendly competition.
9. Collaborate regionally with nearby institutions for joint visibility.
10. Refresh the campaign with a new headline feature or creative hook.
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