
Style 
Guide



These guidelines 
are to be used to 
inform and unify 
our visual identity.
Through adherence to these rules we 
increase brand recognition and the value 
of our brand.



01
Logo



The Logo This is the primary version of the 
Student Survey logo and consists 
of a simple and recognisable icon 

coupled with eye-catching and 
contemporary typography. It is bold 
and full of character.



The Logo
Reverse



The Icon The logo icon can be used as a 
graphic element to decorate media 
through scale, repetition, colour 
and cropping. It can be used for 

communications where identity 
has already been implied such as 
merchandise, interior design or 
internal media.



Logo 
Reduced 
Scale

An alternate logo can be used when the 
logo needs to be displayed at particularily 
small scales. Half-tone detailing has been 
removed to maximise legibilty.



Logo Rules Altering the logo can change the 
meaning of the brand so due care 
should be taken when dealing with 

Do not use low resolution, 
pixelated files

Do not alter the size and 
balance of the logo elements

Do not stretch or warp the logo

Do not change the colour of the logo

Do not alter the typography 
of the logo

Do not apply any gaudy effects, such 
as a dropshadow, to the logo

Do not alter the lockup of the logo

Do not outline the logo

the Student Survey logo. Here are 
examples of misuses that should 
be avoided.

Student
Survey



02
Colour 



These are the primary colour of the 
Student Survey brand. They are bold, 
vibrant and energetic. They can be 
used to create eye-catching colour 
combinations in application.

Brand 
Colours

Pantone 102C
RGB:  250  225  50
CMYK:  5  5  90  0
HTML: f9e132

Pantone Black C
RGB:  0  0  0
CMYK:  0  0  0  100
HTML: 000000

White
RGB:  255  255  255
CMYK:  0  0  0  0
HTML: FFFFFF

Half-tone Dot Tex-
ture

Pantone 1645c
RGB:  255  110  75
CMYK:  0  70  70  0
HTML: ff6d4b

Pantone 2728c
RGB:  60  75  215
CMYK:  0  70  70  0
HTML: 3c4bd7

Pantone 7479c
RGB:  70  180  130
CMYK:  70  0  60  0
HTML: 46b482



03
Type



Our primary typeface is Media Sans 
Regular Extended. This font is at its best 
when displayed as a large headline. This is 
a punchy typeface with a unique character.

Headlines

Media Sans
Regular 
Extended



Our secondary typeface is DM sans. This 
is a versatile san-serif typeface. This is 
to be used for our body copy, as well as 
in situations in which our tone should be 
more muted and reserved.

This typeface is freely available at:

fonts.google.com/specimen/DM+SansBody Copy

DM Sans
Bold / Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
0123456789



04
Tone



Our tone of voice is one of our most 
powerful assets and should be 
implemented with consideration for the 
context and audience at hand. When 
speaking to students we can be fun and 
punchy with our tone.  

Use when speaking to students.  
A good way to grab their attention and 
create memorable brand interactions.

Use when speaking to students and 
wanting to strike a more serious tone. A 
good way to spur action from motivated 

and engaged students.

Use when speaking on academic and 
administrative level. This tone should be 

used to demonstrate expertise. 

When advertising merchandise, for 
example, we can inject humour into 
our language. If we want to talk about 
empowering students, then our 
tone should be more aspirational. 

When creating copy for content that 
requires an academic tone, such as 
in publications, we must speak with 
authority and professionalism. 

Tone 
of Voice

Fun and 
Punchy

Aspirational 
and Uplifting

Serious and 
Authoritative



Tone of Voice
Spectrum

Before creating copy, Identify your 
audience and consider what tone is 
most appropriate to deliver a particular 
message to an audience.  

Fun

Short and Snappy 

Emojis 

Colourful Combinations

Uplifting

Engaging Copy 

Reduced Colour Palette

Serious

Authoritative Language 

Colour used Purposefully

Our tone of voice is flexible enough 
to adapt to a given situation, ensuring 
that our language will always engage an 
audience in an appropriate manner.



05
Emojis



We have a suite of icons, designed after 
the appearance of many popular emojis. 
These are lighthearted and are a great 
way to set a casual and fun tone.  

They have been rendered as single 
colour with a half-tone gradient, giving 
these icons a unique appearance that is 
associated with our brand.

Emojis



Emojis
Reverse

We have a specific set of alternate icons 
to be used on a dark background, to 
ensure that details such as teeth and 
shadow display correctly.



06
Applied



Posters

National
Survey
Local
Impact

#HaveYourSay

Share your experiences by 
taking part in this national 
survey.

Check out StudentSurvey.ie 
for your local dates.

The National Survey is open to:

 � First Year undergraduates

 � Final Year undergraduates

 � Taught postgraduates

Have 
your 
say

Share your experiences by 
taking part in this national 
survey.

Check out StudentSurvey.ie 
for your local dates.

The National Survey is open to:

 � First Year undergraduates

 � Final Year undergraduates

 � Taught postgraduates

National survey 
local impact

Use  
your
voice

Share your experiences by 
taking part in this national 
survey.

Check out StudentSurvey.ie 
for your local dates.

The National Survey is open to:

 � First Year undergraduates

 � Final Year undergraduates

 � Taught postgraduates

National survey 
local impact



Editable 
Posters

Shake
things
up
Share your experiences by 
taking part in this national 
survey.

Check out StudentSurvey.ie 
for your local dates.

LIT Student 
Survey 
03-24 January

National survey 
local impact

Shake
things
up
Share your experiences by 
taking part in this national 
survey.

Check out StudentSurvey.ie 
for your local dates.

LIT Student 
Survey 
03-24 January

National survey 
local impact



Posters
by Location



Social Media



Social Media



Dual Branding



Merchandise



Merchandise



Merchandise



Merchandise



Merchandise



Editorial



Editorial



Editorial


